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1: Identify the issue and objectives
For example, creating more awareness for violence against women and girls.

2: Identify your audience (and get to know them)
For example, general public, position: supportive, knowlegde: basic, language: English, channels: social
media.

3: Construct your key message
For example, “End violence against women and girls now! By raising awareness, we empower individuals to
recognize, report, and prevent gender-based violence, fostering safer communities for all.”

4: Know the opposition

For example, a traditionalist faction within a conservative community, who uphold traditional
gender roles and believe that discussing violence against women challenges societal norms. They
are most active on social media and at community events.

5: Consider your resources
For example, one full-time communication officer, two part-time experts on the topic, and a budget
of 500 USD (for social media ads and influencers/bloggers).
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6: Decide on the format and channel
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8: Design your content
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